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Digital Fundraising Officer 
Based in New York City 

 

About mothers2mothers 

 
m2m is an Africa-based, global not-for-profit that unlocks the potential of women to eliminate pediatric AIDS 
and create healthy families. We train, employ, and empower HIV-positive women—Mentor Mothers—who 
ensure that women, their families, and their communities get the health advice and medication they need, 
are linked to the right clinical services, and are supported on their treatment journey. Our work has saved 
hundreds of thousands of lives, created tens of thousands of jobs, and given health and hope to some of the 
most marginalized in communities across ten African countries. 
 
Started in Cape Town in 2001 with an initial focus on preventing mother-to-child transmission of HIV, m2m 
has innovated and built on our strengths to address HIV’s causes and effects, delivering benefits at almost all 
stages of life. m2m Mentors now provide family-centered support for a range of related health and social 
issues spanning pregnancy, birth, childhood, and adolescents. 
 
We deliver these services directly at health facilities and in communities, and also partner with governments 
and other NGOs on the adoption of our program to spread the Mentor Mother Model and its benefits. We 
have a track record of scaling our services and proven impact. In 2017, m2m and our partners enrolled 2.3 
million new clients, and employed nearly 3,000 HIV-positive women. We have virtually eliminated mother-to-
child transmission of HIV among the clients we serve directly with an average transmission rate of just 1.6 
percent. Today, m2m is a robust, evidence-based organization that is always learning from our data and 
refining our approach for maximum results. 
 
Through our work with governments, local partners, and communities, our ambition is to: 

• eliminate HIV infections in children; 
• reduce maternal and child mortality; 
• advance healthy development of newborns and children; 
• improve the health of women, their partners, and families; 
• promote universal access to reproductive health and family planning; 
• reduce stigma and discrimination; 
• promote gender equality; 
• support livelihood development for families and communities. 

 

About the Role 

 

This is an exciting opportunity to join a growing team that will amplify the presence of mothers2mothers 
(m2m) in North America. Based in New York City, the Digital Fundraising Officer will build on m2m’s existing 
digital fundraising and annual appeals to create a cohesive yearly strategy and deliver a program that grows 
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unrestricted revenue while effectively engaging supporters. In addition to leading these efforts in North 
America, the Digital Fundraising Officer will share best practices, key learnings and analytics tools with 
colleagues based in other m2m entities. This role would report to the Acting North America Director. 

Departmental Structure & Key Relationships 

 
This role will report to the Acting North America Director, with a dotted line to the Senior Communications 
Manager. The chosen candidate will also work closely with the Co-Founder & Chief Connector in Los Angeles, 
as well as the Development Office Coordinator, Individual Giving Officer, and Institutional Giving Officer in 
New York. 
 
Key relationships include: 

Internal: 
• Close collaboration with m2m Global Communications team, colleagues from m2m North America, 

Europe, and the Head Office in Cape Town 
 

External: 
• Existing and potential donors, vendors, and influencers 

Key Performance  Areas 

 
Planning and Coordination (10%) 

• Develop and execute a coordinated annual campaign strategy for North America, including e-appeals, 
direct mail and multi-channel digital fundraising methods to increase unrestricted revenue and 
engage new and existing supporters with specific sub-campaigns (e.g. Mother’s Day campaign 
[March-May], Giving Tuesday, year-end/holiday season). 

• Work with the Salesforce Coordinator to ascertain the potential within m2m’s existing database. 
• Liaise with the Fundraising and Communications Teams to identify opportunities to tie digital 

components into fundraising projects and provide proper capacity and support in a timely fashion.  
• Collaborate with Communications Team to update and maintain overall communications calendar, 

planning and scheduling campaigns to maximize impact and avoid clashes.  
• Identify budget and other resource requirements in order to provide input during m2m’s annual 

planning process.  
• Share best practices in donor journey, supporter and prospect management across digital channels, 

and analytics tools with colleagues across m2m entities.  
 
Execution and Testing (40%) 



May 2019  3 

 

• Conceptualize, develop creatives, and write effective fundraising emails, appeals and social media 
content in collaboration with relevant colleagues in New York and Los Angeles to communicate the 
impact of programs.  

• Capture new prospects into the database and develop ways to track prospects across multiple 
channels. 

• Raise awareness about cause-related marketing campaigns, CSR partnerships, employee 
engagement and matching challenges in coordination with the Communications team. 

• Achieve financial targets that have been set with the Acting North America Director, including 
acquisition of new monthly donors, converting newsletter subscribers, cultivation of annual donors 
up the giving pyramid, and ensuring retention of current supporters. 

• Review current segmenting and implement recommendations for improvement. 
• Prepare large datasets through Salesforce, set up lists and fundraising appeals in myEmma mass 

email system, and trouble shoot as necessary. 
• Implement testing strategies, including A/B testing tools, to increase retention and reactivation as 

well as generate new revenue through acquisition and conversion. 
• Work closely with Fundraising and Communications team to execute stewardship, patron, monthly 

and mass donor communications strategies. 
• Manage donation platforms and charity certifications, including m2m’s website donation page, 

Google donate, Facebook donate, Charity Navigator, and GuideStar. 
• Interface with the iATS payment portal of m2m’s website. 
• Act as “brand champion” to help ensure all fundraising appeals adhere to m2m brand and style 

guidelines. 
• Identify donors to elevate for personalized attention by the Development Officer. 
• Provide technical support for IT problems relating to fundraising issues, liaising with vendors where 

necessary. 
• Support fundraising events and grassroots campaigns by helping supporters to build effective 

personal fundraising pages online, creating content and marketing materials with the 
Communications team, and staffing events where appropriate. 

 
Analysis and Evaluation (30%) 

• Work with large data sets to effectively analyze and provide regular reporting on m2m’s annual 
campaign including e-appeals and digital fundraising. 

• Employ analytics to evaluate existing fundraising communications, define trends, bring necessary 
adjustments and provide transparency across all digital and appeal channels used by m2m North 
America. 

• Create models to forecast revenues, identify growth drivers, and guide strategy for annual campaign 
fundraising programs. 

• Ensure that outgoing fundraising communications are tracked correctly and that appropriate 
evaluations of activity are undertaken. 

• Create reports to effectively communicate results to senior staff and Board members.  
• Work collegially and proactively to share analytics tools and approaches with other m2m entities. 
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• Work closely with the Salesforce Coordinator to enhance the supporter database. 
 
Communications Support (20%)  
 

• Take primary responsibility for generating, posting and responding to social media content during US 
business hours on Facebook, Instagram and Twitter. This will be done by integrating with the Global 
Communications Team planner.  

• Collaboration with the Senior Communications Manager to provide occasional technical 
assistance  on website, m2m newsletters and email management system and support on content 
generation for use across m2m communications channels. This will be dictated by team needs, but 
will include items such as blog posts, email copy, and newsletter articles. 

  

Experiences and Competencies 

 
Qualifications and Experience:  

• At least 2 - 3 years of annual campaign experience, including digital fundraising. 
• Proven track record of increasing organizational revenue through appeals and online fundraising. 
• Experience developing and applying marketing strategy to online and social media fundraising.  
• Experience designing and using analytical tools to monitor, test and refine fundraising approaches. 
• IT literate including the use of Microsoft Office, Outlook, Skype, Sharepoint, an email management 

system like MyEmma, and donor databases (knowledge of Salesforce a plus). Knowledge of 
Photoshop or other design software also a plus. 

• Bachelor’s degree or equivalent. 
 

Competencies: 
• Superior written and verbal communications skills. 
• Ability to create highly persuasive, polished, concise communications for prospect and donor 

audiences. 
• Results-oriented, self-motivated, collaboratively-focused, responsive, creative and enthusiastic.  
• Knowledge and understanding of best practices in annual campaign fundraising, including digital 

marketing and appeal fundraising. 
• Ability to provide exemplary relationship management and troubleshoot stakeholder concerns, with 

a customer service mindset. 
• Detail-oriented project manager, highly organized and adept at managing multiple concurrent 

activities with flawless execution. 
• Proactive problem-solver with an ability to think creatively and critically, and to use own initiative.  
• The ability to thrive in a rapidly changing environment, plan and prioritize work effectively and meet 

deadlines. 
• Passion for and commitment to the mission and goals of m2m. 
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Work Expectations 

 
• There are times when longer hours and weekend working may be required. 
• Early mornings and late evenings to engage with staff working across ten time zones. 

 

How to Apply 

 
Interested candidates should submit cover letter, resume and salary expectations through 
https://www.m2m.org/careers/.  
 

 


